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Objectives of the seminar

The objective of the Master’s thesis is to develop the student’s
ability to carry out and contribute to economic research.

The student should demonstrate, through his/her thesis and orally,
an ability to plan, conduct, and present a major investigation in a
selected context. The thesis’ contribution should rest upon clearly
evaluated and motivated standpoints. The student should
demonstrate good knowledge of the research within the field of
study, and ability reflect upon and position oneself towards
alternative approaches within the field.

Seminars develop the student's ability to examine and analyze
academic investigations and reports in a critical and scientific
manner.



Expected outcomes

1. THE THESIS

2. Upon completing the course, students should be able to:

Identify a research topic and formulate a research question and hypothesis that furthers
the knowledge within a field relevant to the student’s master’s program.

Conduct a thorough literature review and present the results of the review in an
evaluative manner.

Conduct a comprehensive study in accordance with the scientific practices pertaining to
the methods chosen, including collecting, analysing and presenting the results in
accordance with the ontological and epistemological foundations of the theoretical
perspectives employed.

Make a well-argued empirical, theoretical, and/or methodological contribution to the
chosen research field.

From a scientific study and be able to provide implications for practice as well as for
future research.

Defend the research conducted, and evaluate and discuss other’s research in a
constructive and critical manner.

Present results of a scientific study to an audience outside of the specific area of
expertise.



The Author

The author’s independence and responsibility is
emphasised in the conducting of thesis work.
Thus the supervisor’s influence and control is
reduced in order to create the necessary
conditions for individual autonomy, creativity,
and personal responsibility. Students are
expected to maintain the highest standards of
honesty in their university’s work. Cheating,
forgery, and plagiarism are serious offenses, and
students found guilty of any form of academic
dishonesty are subject to disciplinary action.



The Supervisor

Based on the interest of the Author and
choosen topic the Scientific Supervisor is
selected by the Dean from the Faculty’s
members with min. Ph.D.

The Supervisor gives both the grade and the
descriptive opinion.



The Reviewer

After the final version of the master thesis is
submitted to the Dean’s Office the Dean is
apointing ONE Scientific Supervisor, who is
reviewing the thesis according to given
criteria. The Reviewer should have m.in. Ass.
Prof. /habilitation/ title.

The Reviewer gives both the grade and the
descriptive opinion.
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4. Inne uwagi
Praca napisana jest w j. angielskim.
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5. Czy i w jakim stopniu praca stanowi nowe ujecie problemu.............ccouu..
Praca nie stanowi nowego ujecia problemu w odniesieniu do badar miedzynarodowych. Stanowi novum w kontekscie

Egzamin dyplomowy przewiduje sie w dniu 25-06-2010 o godz.8:30 badari w Polsce. Jest ciekawym studium poszerzajgcym wiedze na temat zagadnien logistycznych w Federacji
Rosyjskiej.
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Dobdr i wykorzystanie zrodet badawczych nie budzq zastrzezen.

Temat pracy: The Russian market of logistic services under the world financial 7. Ocena formalnej strony pracy (poprawnost jezyka, spis rzeczy, odsyfacze).....
. Praca napisana jest zgodnie z zasadami pisania prac magisterskich.
Crisis.
8. Spos6b wykorzystania pracy (publikacja, udostepnienie instytucjom, materiat
zrédtowy)
Materiat Zrédfowy. Mozliwa publikacja w czasopismach naukowych lub popularno naukowych.

Nazwisko i imie: Bessarab Andrey Nr albumu: 139713

9. Ocena pracy
Seminarium Profesora: prof. dr hab. Bogdan Klepacki Praca merytorycznie poprawna. Ogélna ocena bardzo dobry (5.0)
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1. Czy tres¢ pracy odpowiada tematowi okreslonemu w tytule?..................... (podpis)

Tres¢ pracy jest zgodna z tematem okreslonym w tytule.

2. Ocena uktadu pracy (struktury podziatu tresci kolejnosci rozdziatow,
kompletnosci tez itP.)....cccvvreeeeeereecrrnnreeeecrnneeeeesesnnneessennne
Uktad pracy, struktura podziatu tresci, kolejnos¢ rozdziatow i kompletnosc tez sq wtasciwe.

3. Merytoryczna 0CeNa PracCy.....ccceceeeeereecsesseesesseeseessessassesssasses

W pracy Autor podjgt problematyke rozwoju logistyki, w szczegdlnosci sektora transportu, w
Federacji Rosyjskiej w okresie po swiatowym kryzysie gospodarczym 2009r.. Praca sktada sie z
czesci teoretycznej i empirycznej. W czesci teoretycznej omowienia problematyki rozwoju
logistyki, zintegrowanych taricuchow dostaw i zarzgdzania nimi. Przedstawiono takze analize
gospodarki Federacji Rosyjskiej, ze szczegdlnym uwzglednieniem szczegdlnych uwarunkowarn
rozwoju logistyki. W czesci empirycznej przedstawiono wyniki analiz nad przyczynami swiatowego
kryzysu finansowego. Analizy przy wykorzystaniu metod prognostycznych zostaty takze
przeprowadzone w odniesieniu do perspektyw rozwoju sektora transportu w Rosji w perspektywie
krotkoterminowej. Wyniki badan wskazujg na rosngce znaczenie transportu lotniczego i
dominujgce kolejowego.



The procedure

MASTER’S EXAMINATION CONSISTS of:
1. Defense of master thesis.

2. Response to 3 questions (assessed apart from master
thesis).

a) first — connected with subject of master thesis
b) second and third — from the list of questions

Final grade on M.Sc. Diploma is the average of overall
studies grades, assessment of master thesis and
response to the questions at master’s exam.

ALL INFORMATIONS ARE TO BE FOUND AT http://www.wne.sggw.pl/studia/program-meo/overview;



The procedure

MASTER THESIS according to official layout must be printed in:
1. 3 paper copies bound hardback.
2. 2 electronic version:

a) 1 CD in PDF attached to one paper copy
b) 1 CD in RTF or Word

The thesis is checked agains plagiarism.

Master thesis written in English, according to University

regulations, must be summarized in Polish (ca. 3 pages). Summary
is the integral part of master thesis.

ALL INFORMATIONS ARE TO BE FOUND AT http://www.wne.sggw.pl/studia/program-meo/overview;
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The procedure

PLEASE SUBMIT TO DEAN’S OFFICE:
1. Application for admission to master’s exam.
2. 5 photos (size 4,5%6,5).

3. Proof of payment of diploma fee — 100 zloty (paid to the
student’s virtual bank account number at WULS-SGGW).

Diploma will by issued no later than one month after master’s
exam.

Certificate confirmed graduation from WULS — SGGW will by
available within few days after master’s exam.

ALL INFORMATIONS ARE TO BE FOUND AT http://www.wne.sggw.pl/studia/program-meo/overview;



The thesis

The research issue chosen for the thesis work
should reflect the identification, definition and
justification of a gap in theory, empirical area, or a
methodological gap, to be addressed by the thesis.



= W

Thesis types

Methodological
Empirical
Theoretical
Mixed



The thesis

The author should make a contribution to the literature
in a chosen subject and problem area. The thesis
should comprise a thorough literature review that both
positions the thesis, and focuses it theoretically, in the
creation of a relevant theoretical frame of reference.

An indication of the relevance of the theoretical frame
of reference - and of identified theoretical gaps — is that
it should show an in-depth knowledge on the subject.
This literature review and construction of a relevant
theoretical frame of reference should show the
student’s ability to independently treat and work
through the literature.



The thesis

The thesis must also be based upon a critical
choice of method, where the student’s
methodological and theoretical choices should
reflect a good awareness of the underlying
assumptions related to the discipline’s ontological
and epistemological points as well as in the
particular research issue’s underlying
assumptions. The methodological discussions
must thus be clearly connected to the problem

area and provide stringency throughout the
thesis.



The thesis

The thesis should show also an independent
treatment of the empirical data, and a
systematic analysis of the theoretical and
empirical material — lifting the level of

abstraction in the discussion of the analysis
and in conclusions.



The thesis

There must be systematic evidence of issues —
making visible the interrelationships between

different parts of the thesis / stages of the
research process.



Thesis’ layout
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Summary

The Russian market of logistic services under the world financial cnsis

In this master thesis Russian market of logistcs services 15 described and
amalyvzed Special amention 15 pad to the transportation mdusty. Main research is
connected with world financial cnsis affection on the developing of market of logistic
services and forecasting of its furure volumes and structure. Assessment is performed by
usmg different analyncal and forecasting methods and based on statisucal data of
conducted for the transportation showed overall fallms in all segments by abour 10%,
depending on the mode of mansport The soucture remamed almost the same with not
significant changes. As the predictons are concemed, this sector of Russian economy
will achieve pre-cnisis volumes only m 2012, Mostly by increasins rumover of Sagman
sezment - ral Tansportation. Positive tendencies can be observed on development of
almost all modes of transport.

Key words - logistics, ransport. reight tumover, forscasting Russia



Streszczenie

Rosyjski rynek ustug logistycznych wobec Swiatowego kryzysa fimansowego

W niniejszej pracy magisterskiej zostal opisany 1 zamalizowany rosyjski rynek
ushig logistycanveh Szczezolna uwagza zostala poswiecona sektorowl transporowemi
Badamia przy wykorzystaniu analiz statystycznych na danych pochodzacych z masowej
statystyki Federacii Rosyjskiej i innwch zrodel dotyezyiy apalizy wplywu swiatowegzo
kryzysu gospodarczegzo na rozwoj rvnku ushiz logistycznych i mialy na celu okreslenie
krokotenminowych prognoz jego rozwoyl. wislkos<i oraz struknary.

Na calym swiscie biznes nie moze dzialac bez ushug logistycznveh Znaczenie i
mozliwoscl logistyk: zaleza w duzym stopniu od sity ekonomiczne 1 5t0pIHa rozwoju
danego kraju Jedra z myjwammuepzych famkoyn ushig logstyczmych jest transport.
Obecnie jest to jeden z naywiekszych swiatowych sektorow, ktory sieza od taksowek
poprzez samoloty, pociaz. stakki, barki rurecasi na magazynmach 1 ushigach
logistycznych konczac.

Poprzez rozmea rodzaje transporny, dobra moga docierac do celu roznym: drogzam.
W kazdym przypadku ismiejy specyficzme wiascwoscL przewagl, wady ktore
determumuja mozliwosc konkremezo systemu ransporowezo 1 logsrycznezo.

W literaturze przedmiony wyTOZmia sie trzy zlowne typY DIoCesu Iransporny
unmeedalny, omitimodalny 1 polaczony. Naukowcy nie majy jednak ugruntowansgo
pozladu na temat tych rypow, panuje jedna zgoda co do ich znaczacej roli w rozwoju
ekopomicmym W szezegoinosd transport multimodalny moze byc okreslany nowym
etapem W miedzynarodowvm transporcie dobr. Zwiekszoma niezawodnosc ushug
transportowych, zredukowany koszt 1 czas dostarczemia 53 0slaZane PODIZEZ IMMRETac)e

Badamia przeprowadzone w pracy wykazaly tendencjs zwiekszamia rod
posrednikow w transporcie § lomstyce ozolnie w odniesieniu do gospodarki rosyjskie;.
Druzim elementem charakterystyczmym jest integracja. Jako podstawows ularwiense,
finmy zasadniczo lacza duza Lczbe operacii 1 funkci logmstycznych w swoich systemach
logistycznych. W takich przedsiebiorstwach pracuja zwykle mie tylko specjaliscl z
zakyesu MAZAZYROWARIA CZV transporty, ale rownieZ inni pracownicy ktorzy madzoruja
rvnek ushug transportowych, w s2czezolnosc cla dia mransportu marskiego, kolejowago
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1. Introduction




1.1. Problem identification

1. GENRAL STATMENT

. Proof 1
. Proof 2
. Proof 3
2. SPECIFIC AREA STATEMET
. Proof 1
. Proof 2
. Proof 3
3. PROBLEM STATEMET (however, nevertheless, ...)
. Proof 1
. Proof 2
. Proof 3

4. SETTINiG UP A RESEARCH QUESTION



1.2. Objectives

Standard that can be reasonably achieved
within the expected timeframe and with the
available resources.



1.3. Hypothesis

Forms of Hypothesis

e Operational Form — It is stated in the affirmative. It states
that there is a difference between two phenomena

¢ Null Form — It is stated in the negative. It states that there is
no difference between the two phenomena. It is more
commonly used.

Examples:
Question:

Is there any significant difference between the perceptions of the teachers and those
of the students concerning the different aspects in the teaching of science?

Operational hypothesis

There is a significant difference between the perceptions of the teachers and those of
the students concerning the different aspects in the teaching of science.

Null hypothesis

There is no significant difference between the perceptions of the teachers and those
of the students concerning the different aspects in the teaching of science. *



1.4. Data sources

* Primary data
* Secondary data



1.5. Reserch methods

* Collecting of data
e Conducting analysis
* Presenting results



1.6. Scope of the thesis

Chapter 1st. presents

Chapter 2nd. describes

In the Chapter 3 there were analyzed
Etc.



Requirements for
the discipline ECONOMY

Uchwata Centralnej Komisji do Spraw Stopni i Tytutow z dnia 23 wrzesnia
2003 w sprawie okreslenia dziedzin nauki i dziedzin sztuki oraz dyscyplin
naukowych i artystycznych (Monitor Polski Nr 40, poz. 586) okreslita, iz na

dziedzine ,,nauki ekonomiczne” sktadajg sie trzy dyscypliny
naukowe: ,,ekonomia”, ,,nauki o zarzgdzaniu” i

Jfowaroznawstwo”. z kolei Uchwata z dnia 23 kwietnia 2010

zmieniajgca uchwate w sprawie okreslania dziedzin nauki i dziedzin sztuki
oraz dyscyplin naukowych i artystycznych (Monitor Polski z 2010 r. Nr 46,
poz. 636) wprowadzita czwartg dyscypline naukowg w ramach dziedziny

,hauki ekonomiczne”, ktérg to dyscypling sg ,,finanse”.



Requirements for
the discipline ECONOMY

Ekonomia bada zachowania ludzi oraz zachodzgce miedzy nimi interakcje w procesie
gospodarowania w warunkach ograniczonosci zasobow. W szczegdlnosci, do zakresu badan
ekonomii nalezy:

— analiza sektora publicznego;

— analiza wzrostu, rozwoju i wahan koniunkturalnych gospodarki i jej poszczegdlnych sektorow;
— funkcjonowanie rynkéw;

— ekonomia przestrzenna;

— ekonomia miedzynarodowa;

— teoretyczne podstawy polityki spoteczno-ekonomicznej i sektorowej;

— historia mysli ekonomicznej;

— historia gospodarcza.

Ekonomia formutuje hipotezy oraz buduje modele dotyczgce zaleznosci miedzy zmiennymi
realnymi i pienieznymi wystepujgcymi w procesie gospodarczym oraz poddaje je testom
empirycznym. Badania w zakresie ekonomii majg u podstaw fundamentalne kategorie
ekonomiczne, takie jak: rownowaga ekonomiczna, efektywnosé ekonomiczna, racjonalnos¢
zachowan, optymalnos¢ decyzji w aspekcie ogélnoekonomicznym.



Requirements for
the discipline ECONOMY

W miare mozliwosci potrzebna jest tolerancja dotyczgca
speftniania wymogow zwigzanych z kwalifikacjg do okreslonej
dyscypliny, gdy praca miesci sie w dziedzinie nauk
ekonomicznych, a rownoczesnie z racji swej problematyki
moze byc¢ traktowana jako interdyscyplinarna. Jesli ta zasada
nie bedzie stosowana, to prace o charakterze
interdyscyplinarnym, niekiedy bardzo tworcze i wartosciowe,
nie beda podejmowane przez przedstawicieli nauk
ekonomicznych



2. Theoretical part

A. Analysis of theories
B. Critical literature review




Comparative analysis of theories
of internationalization

Theory/characteristic Base theory Internat Size of Physic Market entry Key features
Scholars . companies distance Form
Stages
Uppsala model and Gradually 4-5 Large, Short Export Before firms move to foreign market they gain
Innovation-related learning, Small and experience from the domestic market, than firms start
model stepwise Medium, their foreign operations from culturally and/or
[Johanson and developmen geographically close countries and only after that
Vahlne, 1977, t move gradually to culturally and geographically more
Cavusgil, 1980] distant countries;
firms start their foreign operations by using traditional
exports and gradually move to using more intensive
and demanding operation modes
Eclectic Paradigm Costs no Large Short Licensing, There are three preconditions for internationalization
[John Dunning, transaction Long export, FDI activities: Ownership advantages, Local special
1981] advantages, Foreign market advantage
In dependence of the categories of advantage there
can be chosen the form of the international activity.
Internationalization is considered as transactions are
made within an institution (if the transaction costs on
the free market are higher than the internal costs)
INV, Born Globals, International |No Micro, Long advanced Company operates internationally from day 1 by
and Micro- from Small and market using advanced market servicing models (licensing
multinationals inception Medium servicing modes | agreements, franchising, joint ventures, foreign

[Oviatt & McDougall,
1994; Knight and
Cavusgil, 1996;
Dimitratos et Ibeh,
20031

subsidiaries, etc)

Global market orientation, Widespread usage of ICT
Niche the
characteristics for this type of businesses

market orientation are main




Literature review

The fact that Internet marketing can be targeted to specific cultural groups
is significant because different cultural groups react differently to the
same stimulus (Janson & Tsotra, 2004). Furthermore, manifestations of
culture, such as values, heroes, rituals and symbols offer insight in the way
Internet marketers can organize effective Internet advertising campaigns
by making these congruent with consumers’ culture and ensuring that
appropriate symbols are used (Luna et al., 2002). Symbols are a broad
category of objects that are meaningful and unique to a particular group
of people or culture (Luna et al., 2002). Especially in cases of different
cultures, different symbols can activate different schemas, depending on
linguistic backgrounds and cultures.



&

3. Empirical part

Description of research sample
Description of method

Presentation of conducted analysis




Sample

The demand for orgamic food was analysed by asking
respondents about the frequency of consumption of organic
products. Data were collected using an online survey mstru-
ment (online questionnaire) among smdenss at the University
of Florida (UF) in Gainesville. United States and at Warsaw
University of Life Sciences — SGGW (WULS), Poland. The
swrvey was administered in both countries duning Apnl and
May 2011.

At UF, the questionnaire was sent to three groups using a
convenlence sampling method The majonty of students (81
per cent) were from the College of Agnculmral and Life Sci-
enceas. Other colleges included Liberal Arts and Sciences (11
per cent), Business Adnumistration, Engineering, Health and
Human Performance. Law, Medicine, Pharmacy and Public
Health and Health Professions. Most of the respondents (97
per cent) were purswung their Bachelor’s degree.

A WULS, the questionnaire was sent to students also
using a convemence sampling method The majority of stu-
dents (95 per cent) were from the Faculty of Economic Sci-
ences. Other faculties included Faculty of Veteninary Medi-
cme, Faculty of Wood Technology, Interfaculty Smdies of
Regional Planning. Interfaculty Smdies of Commodity Sci-
ence and Faculty of Applied Informatics and Mathemancs.
Most of the students were purswing thewr Master’s degree (35
per cent). However 45 per cent of respondents were pursuing
their Bachelor’s degree.

These data were then used to conduct an ordered probit
model to determine the independent vanables which influ-
ence a respondent’s frequency of consumption of organic



Method

The ordered probit model (ordered probability model) is used
to determine the mmdependent variables which mfiuence a
respondent’s fraquency of consumpnon of organic products.
The ordered probit model relies on the idea of a conamous
metnc which underlies the ordinal responses observed in the
analysis (Equation 1).

V=Xp+e M

¥ 15 a continuous vanable which is a linear combination
of a set of predictors, X. Additionally £ represents a distur-
bance term thar has a normal distribution. § represents the
vector of regression coefficients which we want to estimate.

In the model used to analyse consumption of organic
food by stmudents, there are unknown threshold parameters ¥~
(=10, 1, 2), with y values specified as:

T = 0 {fconsumers do not consume organic food products

Y = 1 if consumer:z consume organic products monthily

T = 2 if consumers consume organic products weekly

Y = 3 if consumerz consume organic products daily

¥ will be estumated with other paramerters. In the situ-
ation where there is an mtercept coefficient i the model.
parameter Y0 is normalised to 2 value 0 and ¥-1 additional
parameters will be estimated with Xs.

The probabilities of observing ¥, given .Y are wntten as

(Equation 2):
ProblY =n) = @( gy, =B8X =g, =BX")n=012 Q)

where @ is the normal density function.

The marzinal effects of the independsant variables on the
probabilities are also observed. They vary from the values of
the coefficients astimates. The marginal effects are ralated to
the values of all independent varables (Equation 3).

SrOBE=1) [0t mi = X =0 = BN B @)

The ordered probability model 1s used to compare the fre-
guency of organic consumption between Amenican and Pol-
1sh smdents. The dependent variable for the ordered proba-
bility model 1= the frequency of consumpton of orzanic food
products. The model uses several socipsconomic, demo-
graphic and habit independent variables (Table 1). SP55 and
LIMDEP were used to compute the model.

The model contains vanable coumfry, which descnbes
the effact of the respondent’s counfry on the frequency of
consumnpion of organic products. Variables with the ‘T" sym-
biol represent the inferactioms related to specific variables
between couniries. In other words, 1t means that there are
possible differences or similarifies in case of specific van-
ables between countries which can be sigmificant to the con-

sumption fequency of organic products.




Results

Personal characteristics and lifestyle

Demographics and other variables related to the person's
lifestyle were mchaded in the model The smdents wers
asked several gquestions related to the opinion sbout their
eating behaviour Students in both countries said they will
eat orgamic food less frequently if they said that the food they
eat can influence their hezlth. However, American students,
who indicated they do not want to give up fopds they like
to eat, even if they are not healthy foods, were 11.9 per cent
more likely to consume organic food more frequently. First
may mean that they appreciate, for example. the taste of
orzamics so they include these foods in thewr diet. For Polish
students this variable was not statistically significant which
may mesn that reasons other than taste influence their con-
sumption of organics.

Fespondents were also asked about their dist on the day
before taking the survey. Stadents reported which of differ-
ent types of foods they ate in the previous day. Those who
ate less healthy foods the previous day eat orgamcs less fre-
quently. However, those who did eat healthy foods the previ-
ous day were more likely to consume orgamc foods morns
frequently. This held true for respondents in both countries.
Polish respondents who ate more healthy foods on the day
before are 7.7 per cent (1.0 per cent in case of U5, students)
more likely to consume organics more frequently.



Table

Tabele 1. Basic parameters in european countries in the years 2000-2004

TITLE ALWAYS ABOVE

Wartosci parametrow oceny [min zl] w latach

Lp. Nazwy parametrow oceny
2000 2001 2003 2004
1. Parametr 1 rodzaju 1200 123 234 345
2. Parametr 2 rodzaju 234 234 67 543
3. Parametr 3 rodzaju 234 43567 789 876
4. Parametr 4 rodzaju 12345 234 765 987
4. Parametr 5 rodzaju 123 56 897 123
6. Parametr 6 rodzaju 5478 2 234 345

Sources: Own elaboration based on: Kowalski J. (2005): Parametry oceny firm w wybranych krajach europejskich, Wydawnictwo PWN,
Warszawa, p.234.

SOURCES ALWAYS BELOW
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Tabele 1. Basic parameters in european countries in the years 2000-2004

TITLE ALWAYS BELOW

Sources: Own elaboration based on: Kowalski J. (2005): Parametry oceny firm w wybranych krajach europejskich, Wydawnictwo PWN,
Warszawa, p.234.

SOURCES ALWAYS BELOW



4. Conclusions and recomendations

Discussion with results.

Answering research questions.
Confirming hypothesis.

Drafting recomendations for
practice and future researches.




Discussion

Discussion

This paper focuses on the differences In consumers’ per-
ceptions of organic products betwesn Poland and the United
States m relation to the level of organic market development
o terms of sales and awailability of organic products. S-
dents from the United States and Poland have different per-
cepiions about organic products. Some of these differsnces
may be explained by the differsnt level of development of
the organic market in the two countries.

The organic market in the UTnited States can be character-
1sed by a higher level of development than in Poland Orgamic
products are commeon and available in most of the supermar-
kets. American students did not find the price for orzamics as
a barrier to purchase. They may consider the higher price for
organics as paying for some addittional atiributes of organ-
ics m which they believe m These atimbutes and qualities
may be considered as one of the main reasons for purchasing
organics in the United States. This corresponds with previ-
ons research which has found that quality characteristics
(especially taste) are the maim drivers of demand for orgamics
in the Tnited States (Caswell, 2001).

The lack of development of organic market in Poland
was obsarved as respondents rated the availability of orzamc
products 25 low Potential consumers of these products
have to face higher prices of organics, probably resulting
1o the lower popalanity of these products. However, general
knowladge about organic food was high and was similar to
the knowledge of Amenican students. In addition to consum-
lng organics more frequently because they see them as new,
imnovative produacts, Polich sudents also increased their con-



Conclussions

Thea mpurtsncenfedutmunmggemﬂulﬂmrﬁulﬁnf
our stady on stodeants may not necessanly be applicable to the
wider population. Probit modeals are often nsed for examinz-
tons related to consumer perception, also in case of organic
products. Dettmann and Duomaim (2007) for example sought
to find out which demographic factors influence the purchase
of organic vegetables. In this case the probit model was a
part of the Heckman model and it examined the honsshold's
choice to buy orgamic vegetables as a fumchon of diferent
demographic factors. They found that race educational level
and household income consistently mfluenced the odds of
purchasing orgamic vegeiables. Briza and Wardb (200%)
focused oo the responmses of Spamish comsurmers regand-
mg their state of knowledge about organic foods products.
They showed that awareness and consumpton of organic
products 15 mflvenced by consurmer demographic character-
iztics, knowledge of enriched foods and price perceptions.
Factors impacting on both awareness and consumption weare
explored using simulation methods and the coefficients from
the logit and probit models.



Conclussions

Cur findimg: zenerally support the resulis obtmmed by
other awihors with regard to both Amencan (Dabhm & al.,
2009; Ming, 2009} and Polish stodents (Fowalczyk-Vasi-
lev @ @i, 2011). They show that, In general, more knowl-
edme can be translated mito higher consumpton of organic
foods and further development of the organics market COur
ressarch by conirast, found that for the Amencan smdents
more knowladze of orgamics can be translated into not pro-
orzamc Thess results maght sugzest a loss of conhdence m
orzamc foeds in well developed markets.



Recomendations

In the comtext of the different stages of development of
the orgamic market m Poland and the Unated States, the paper
has provided exvidence about different atirtbuies that can play
an imporiant role in consumers’ percepton of organic food
i these markets. The less the market 15 developed (such as
m Poland), the more mnportant 15 basic knowledgze about the
products such as ongin or orgamic label. With a higher leval
of market development (for exampls 1n the United Statas),
consumers already have this basic knowledsze about the
products and are more focused on their qualines such as tasta
or vanety. These differences should be taken into account
by states when developing policies on orgamc agncoalmurs
and healthy eating generally, and dunng the formoulation of
marketing strategies by compames interssted m the growth
of the organic market.
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i.e. Main findings

micro-multinationals’
success characteristics
(internal factors)

Innovativeness

Flexibility and adaptability

Unique products

Particular client orientation

Initial global vision

Offbeat way of running
business

These factors gives additional competitive advantages to micro-multinational companies in
comparison to their counterparts.
Thus, early internationalization has proved to be a successful strategy
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